
Straight Answers to Instructors’ Top Questions about 

Business Communication Today 

 

Question 1: Won't this book be outdated in a year since AI is changing so fast? 

It's a valid concern—many instructors have initially felt that AI-based content might quickly 

become outdated. What they've found after reviewing Business Communication Today is that it 

doesn't focus on transient features of individual AI tools. Instead, it teaches enduring principles 

of AI-assisted communication: how to prompt strategically, evaluate AI-generated messages, 

blend human judgment with AI efficiency, and uphold ethical standards in an AI-driven 

environment. These foundational skills remain applicable even as specific tools change. It's 

similar to driver's education—we don't teach how to operate a specific model; we teach the 

judgment, awareness, and decision-making that apply across all vehicles and environments. 

Instructors have reported that students using earlier editions of Business Communication Today 

successfully applied the core frameworks to newer AI tools introduced after the textbook's 

release. 

 

Question 2: Should I focus on the fundamentals of writing instead of technology? 

That's exactly why integrated AI instruction matters. Business Communication Today reinforces 

writing fundamentals by allowing AI to handle low-level mechanical work—such as basic 

structuring or background research—so students can focus more deeply on critical elements like 

tone, audience understanding, clarity, persuasion, and strategic framing. The text positions AI 

not as a shortcut around writing but as a cognitive amplifier that frees students to focus on 

higher-order communication thinking. 

Rather than replacing writing skills, the integration helps students apply those skills at a more 

advanced level. 

 

Question 3: Won't students just use AI to cheat and not learn to write? 

That's a valid concern shared by many educators—especially as unsupervised AI use becomes 

more common. The reality is that students are already using AI, often with limited 

understanding or oversight. Business Communication Today addresses this directly by teaching 

responsible AI collaboration, transparency through attribution frameworks, and the importance 



of original idea generation and ethical usage. Instead of avoiding AI and risking misuse, the text 

helps students distinguish AI as a collaborative tool rather than a replacement for thinking. 

Instructors who have implemented this approach report improved quality in student work 

because learners spend less time on mechanical execution and more time refining content, 

improving clarity, and defending communication decisions. 

 

Question 4: What if I don't know enough about AI to teach this effectively? 

This is a common and understandable hesitation. Business Communication Today is designed so 

instructors do not need to be AI experts; they simply need to guide students in applying familiar 

communication principles within AI-supported workflows. The textbook provides clear 

explanations, practical application examples, instructor guidance materials, and structured 

prompts that reinforce communication judgment rather than requiring advanced technical 

expertise. Instructors remain experts in communication theory and application—the AI 

integration simply shows how those same principles are applied in modern contexts. 

Students don't need instructors to be AI programmers; they need them to be communication 

experts who can show how to apply strong messaging strategies across evolving tools. 

 

Question 5: How can we fit AI content into our already packed curriculum? 

Why they ask this: Concern that integrating AI will require additional instructional time or 

displace existing learning outcomes. 

A common misconception is that AI content requires extra instructional time. In reality, Business 

Communication Today does not treat AI as a separate unit—it embeds AI as a supportive layer 

within existing topics such as audience analysis, research, report writing, email messaging, and 

presentation development. Instead of adding new content, instructors teach the same 

foundational outcomes using AI-enabled processes that mirror current workplace practices. 

Many educators report that AI integration actually creates time savings, allowing for more in-

class reflection, peer critique, and strategy discussions. 

It's not about teaching AI instead of communication—it's about teaching modern 

communication more efficiently. 

Question 6: Why should I change from our current textbook when it's working well? 

It's understandable to value what feels familiar and currently effective. The key question many 

programs are now asking is: 'Will this current approach still prepare students effectively two 



years from now?' With AI-infused communication becoming standard in internships, interviews, 

and first-year job roles, students must demonstrate not only communication fundamentals but 

also the ability to collaborate with AI tools responsibly. Business Communication Today 

preserves proven fundamentals while positioning students for future relevance. Many 

instructors who initially felt satisfied with their current text shifted when they realized their 

students lacked AI readiness compared to graduates from programs already teaching AI 

collaboration. 

 

Question 7: What if the AI features are just a gimmick and don't really help students learn? 

An important question—and one serious instructors are right to ask. Business Communication 

Today incorporates AI strategically to enhance measurable learning outcomes, not as a novelty 

feature. Instructors using the approach have noted improved student performance in areas such 

as audience analysis, persuasive revision, iterative drafting, and presentation preparation. AI-

enabled brainstorming helps students overcome writer's block more quickly, leading to more 

time spent refining clarity, tone, and accuracy. The text positions AI as a thinking partner—

students still make communication decisions, but with greater focus and efficiency. 

The value is not in using AI—it's in using AI to deepen critical reasoning and professional 

judgment. 

 

Question 8: How can I get departmental approval for this shift toward AI? 

Why they ask this: Institutional caution, need for academic consensus, fear of appearing to 

follow trends rather than pedagogical strategy. 

How to respond (Future-Focus + Collaborative Positioning): 

Many departments share this concern, which is why instructors often introduce Business 

Communication Today not as a radical shift toward technology, but as an evolution of existing 

communication objectives enhanced with modern tools. The textbook aligns AI instruction with 

employer expectations, accreditation standards, and learning outcomes such as audience 

analysis, ethical reasoning, and message adaptation. When framed as a student readiness and 

workforce alignment initiative—not just an AI project—faculty decision-makers often view the 

shift as academically strategic rather than reactionary. 

Instructors adopting this text are not chasing a trend; they are aligning communication 

education with current professional expectations. 

 



Question 9: Will adopting this new edition require too much course redesign? 

Why they ask this: Fear of time-consuming course revisions and disruption to established 

teaching routines. 

Instructors often assume that updating to Business Communication Today will require rebuilding 

the course structure. However, the text follows a familiar chapter progression covering planning, 

writing, and completing messages; researching and reporting; and presenting information—just 

as traditional communication textbooks do. Rather than requiring a full redesign, most 

instructors adapt existing assignments while enhancing them with AI-supported steps already 

scaffolded in the instructor resources. Many faculty find that alignment with outcomes like 

clarity, persuasion, ethics, and audience analysis remains intact, allowing for a gradual transition 

rather than a full rebuild. 

The instructional framework remains stable; only the methods for application become more 

modern and efficient. 

 

Question 10: How do we address equity concerns when not all students have equal access to 

AI tools? 

Equity concerns are both valid and important. Business Communication Today addresses this by 

centering the learning not on mastering specific AI platforms but on understanding AI-assisted 

communication principles—such as refining prompts, evaluating output, applying ethical 

judgment, and aligning messages with audience needs. These principles can be taught using no-

cost AI tools, instructor demonstrations, or institutionally approved platforms. In fact, 

structured instruction ensures that students without prior AI access can learn responsible use 

alongside their peers, rather than being left to figure it out after graduation. 

This approach helps level the playing field by giving all students access to guided AI literacy 

rather than allowing only the tech-advantaged to benefit. 

 

Question 11: Won't all this AI integration make face-to-face communication skills weaker? 

This concern reflects a desire to strengthen oral communication, not weaken it—which is why 

Business Communication Today uses AI to enhance rather than replace face-to-face 

communication practice. AI helps students accelerate early drafting, gather audience insights, 

and simulate responses, allowing them to enter live communication scenarios more prepared 

and confident. With more time available for delivery practice, students can rehearse verbal 

pacing, nonverbal cues, and audience engagement strategies more thoroughly. 



Rather than eroding soft skills, AI-supported preparation gives students stronger foundations for 

real-time communication. 

 

Question 12: Will our adjuncts have time to learn this new system and use MyLab effectively? 

Adjunct efficiency is an essential consideration. Business Communication Today is supported by 

ready-to-use teaching kits that include chapter-aligned MyLab assignments, low-prep lesson 

plans, classroom discussion prompts, and assessment rubrics. This makes it easy for adjuncts to 

step in with fully structured materials that require minimal customization. In many cases, 

adjuncts report time savings due to auto-graded activities and clearly scaffolded assignments. 

For adjuncts balancing multiple courses, the text's built-in support framework reduces cognitive 

and administrative load rather than increasing it. 

 

Question 13: Won't adding AI practices increase student cognitive overload? 

Instructors are right to want to avoid overwhelming students. Many initially felt that AI 

integration would add mental strain. What they found after using Business Communication 

Today is that AI support often reduces student anxiety—particularly during early drafting, 

research synthesis, and brainstorming. By helping students get started more efficiently, AI 

allows them to focus mental effort on strengthening arguments, refining tone, and applying 

feedback. Rather than adding cognitive burden, structured AI use reduces frustration and 

enables deeper learning. 

The goal is not to add more tasks—but to streamline existing ones so students can think more 

critically and strategically. 

 

Question 14: How do we address textbook affordability concerns from our budget 

committee? 

Affordability is a real concern for students and institutions. One approach instructors have 

found effective is presenting Business Communication Today as more than a static textbook—it 

includes access to MyLab simulations, AI collaboration activities, real-world writing scenarios, 

revision tracking, and career-focused modules that extend beyond coursework. This positions 

the investment not as a one-term purchase, but as a transferable career-readiness toolkit. 

Programs often find that preparing students with AI communication capability reduces long-

term risk of underprepared graduates entering competitive job markets. 



The cost is easier to justify when framed in terms of employability and practical skill ROI. 

 

Question 15: Can we switch textbooks when we just adopted another one recently? 

It's understandable that departments want stability and consistency. However, communication 

expectations are evolving rapidly, especially as recruiters increasingly expect entry-level 

professionals to understand AI-supported writing practices. Some instructors who delayed 

transitioning later found that their programs needed significant revisions anyway once industry 

expectations shifted decisively toward AI competence. Adopting Business Communication Today 

sooner allows programs to evolve gradually instead of reacting under pressure when external 

expectations change more dramatically. 

Switching when the department has momentum is often easier than switching once students 

and stakeholders start questioning program relevance. 

 

Question 16: What about our LMS/assessment system that's already set up around our 

current book? 

Transition logistics are an important practical concern. Business Communication Today is 

supported through Pearson's LMS integration, which offers seamless pairing with Canvas, 

Blackboard, Moodle, D2L, and other common platforms. MyLab supports grade synchronization, 

assignment mapping, and single sign-on, reducing administrative burden. Implementation 

support is also provided to assist with onboarding and course migration. 

Instructors transitioning from other texts report that setup is streamlined and that ongoing 

grading workflows often become more efficient. 

 

Question 17: What if my students become too dependent on AI and lose their originality? 

This concern reflects a desire to promote authentic thinking—an essential instructional priority. 

Business Communication Today takes a deliberate approach to preventing AI dependency by 

teaching students how to challenge AI outputs, revise for originality, and maintain voice 

authenticity. Students are shown how to identify generic or biased responses and improve them 

through strategic judgment, reflection, and personal insight. Rather than encouraging passive 

copying, the textbook develops critical AI evaluation as part of creativity. 

When students learn to critique and elevate AI-generated drafts, originality becomes stronger—

not weaker. 



 

Note: To obtain an examination copy of Business Communication Today, contact your local 

Pearson representative, or visit https://blog.businesscommunicationnetwork.com/texts. 


